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ALDI Named ‘2018 Retailer of the Year’  
Exclusive Products at Great Prices and Aggressive Growth Strategy Earn ALDI  

Top Honor from Supermarket News for Second Time in Four Years 
 
BATAVIA, Ill., September 12, 2018 — ALDI, one of the fastest-growing retailers in the U.S., has been 
named the 2018 Retailer of the Year by Supermarket News. This award, which ALDI also received in 2015, 
highlights the grocery retailer’s unwavering commitment to quality, value and setting the standard to 
exceed shoppers’ expectations. 
 
The Retailer of the Year recognition encompasses many noteworthy achievements by ALDI and reinforces 
its leadership position in the grocery industry. ALDI is deep into a $5.3 billion investment in new and 
remodeled stores, continuing to grow its U.S. footprint and product portfolio. ALDI recently launched a 
major product expansion emphasizing fresh, organic and easy-to-prepare options. The company also has 
expanded online ordering and delivery in major markets, and it has earned more than 300 product 
awards and recognitions since 2017 for its exclusive brands. 
  
“We’re honored to be recognized as Retailer of the Year by Supermarket News,” said Jason Hart, CEO of 
ALDI U.S. “As ALDI grows and reaches more shoppers, we’ll continue to earn their loyalty with our focus on 
delivering the highest quality at the best prices in the industry.” 
 
Supermarket News, a publication for food retail and grocery professionals, launched the Retailer of the 
Year award in 2003 to recognize best-in-class food retailers that have made big moves in the past year, 
especially when it comes to advancing the growth of store brands.  
 
“ALDI joins a prestigious group of retailers selected to receive our Retailer of the Year award, which marks 
the best in food retailing,” said Becky Schilling, editor-in-chief of Supermarket News. “An aggressive 
growth strategy has allowed ALDI to prosper in tough economic times. The company not only 
experienced double-digit growth over the past several years, but it has continued to enhance the 
customer shopping experience through an innovative renovation strategy.” 
 
For more information on ALDI and its many award-winning products, please visit aldi.us. 
 
About ALDI U.S. 
A leader in the grocery retailing industry since 1976, ALDI operates more than 1,800 U.S. stores in 35 
states. More than 40 million customers each month benefit from the simple, streamlined approach ALDI 
brings to retailing. ALDI sells frequently purchased grocery and household items, primarily under its 
exclusive brands, which meet or exceed national name brands on taste and quality. For the eighth year in 
a row, ALDI was recognized as the value leader among U.S. grocery stores by a Market Force Information® 
survey of U.S. consumers. ALDI backs up its products with a Twice as Nice Guarantee: replacing the 
product AND offering a full refund. For more information about ALDI, visit aldi.us. 
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About Supermarket News 
Supermarket News is the brand food-retail professionals count on for competitive intelligence, news, and 
information to make smart business decisions. Retailers, manufacturers, brokers, analysts, association 
executives and others connected to the industry consider Supermarket News as their primary information 
source as we continue to lead the way with the most experienced team of full-time editors dedicated to 
maintaining the integrity and objectivity demanded by our audience. 
 


